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What we will cover today:
▫
▫
▫
▫
▫

Who we are
Identifying your audience
The landscape of PR and advocacy
Social media
Setting goals & designing your approach
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Ceisler Media & Issue Advocacy executes media relations, issue advocacy and grassroots
organization. We use the relationships we’ve forged with a wide network of elected officials, public
leaders, foundations, community groups, media providers and others throughout the state to
ensure the most compelling messages are delivered to the most appropriate audiences.
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How We’re Different
● Ceisler Media is not a traditional
PR firm.
● We are focused on issue
campaigns and engaging
advocates in the community.
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Identifying your audience
● What is your goal? Who do you
need to reach?
● Target your audience by age
range and geographic area
● How are these consumers
shopping and finding
information?
12
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The landscape of PR and Advocacy
YOUR OPTIONS:
● Traditional media
● Grassroots and community
relations
● Social media
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Why media relations is important
● News organizations remain the public’s most trusted
source for information
● Third party acknowledgements still matter
● The ability to influence opinion on broader topics
● Different Channels:
○ Print - Depth
○ Broadcast - Visual
○ Radio - Dialogue
○ Blogs - Specific
8
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The benefit of media relations
●
●
●
●
●

Builds meaningful connections with your audience
Provides access to a wider audience of stakeholders
The value of third parties
The public consciousness is important
News and developments are going to continue to
happen --- media still drives social interactions
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TAKE CONTROL OF YOUR
FACILITY’S ONLINE PRESENCE

SHOW WHAT WE’RE REALLY LIKE
BRAND AWARENESS

Why is social
media important?
BUILD GOODWILL
PRESENT A POSITIVE IMAGE TO
FAMILIES & COMMUNITY

HIGHLIGHT ACTIVITIES

10
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Goal Setting
● What do you hope to
accomplish with your facility’s
social media presence?
● What will your audience expect
from you?
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Choosing a social media platform
● Each platform is a little
different. Which one will meet
your needs?
● If you are just starting, try one
and do it really well.

12
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Choosing a social media platform
Facebook:
●
●

2.2 billion monthly active users
Age breakdown in the U.S.*
○
○
○
○

●

18-29: 81%
30-49: 78%
50-64: 65%
65+: 41%

Twitter:
●
●
●
●

330 million monthly active users
Usage drops as age increases
People use Twitter to get news
quickly
Limited to 280 characters

2 in 3 U.S. adults are Facebook
users, ¾ of those people check
Facebook every day

13
*percentage of people in this age group who have an active Facebook account

Choosing a social media platform
LinkedIn:
●
●
●
●

106 million users
61% of users are ages 30-64
Caters to business professionals
Potential hires and referral
sources

Instagram:
●
●
●

○

●
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1 billion users
70% of users are under age 35
Different racial breakdown than
other platforms.
Pew survey showed that a higher
percentage of African American &
Hispanic respondents were on
Instagram

Focused on sharing photos &
videos, NOT links

*percentage of people in this age group who have an active Facebook account
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Designing Your Approach
● Tone, engagement, messaging
● Create consistency and post
intentionally with a content
calendar
● Try to schedule some posts in
advance with Hootsuite or
Buffer
15

Examples: What do you think?
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Examples: What do you think?
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Breakout Session
Gather with 3-4 people around you. Together, come up with 3 hypothetical social media
posts to promote the event in the following scenario. Include which social media
platforms you would be using. Think of any visuals or design elements you may want to
include (photos, video, tags, topics, etc.)

Your skilled nursing facility is planning an open house next
Saturday. During the event, you are planning a tour of the
facility, a meet and greet with some of the staff, and an arts
and crafts activity with your Activities Director. You are
hoping that potential residents and their families will be in
attendance as well as some new referral sources.
18
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Thank You
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BREAKOUT ACTIVITY
Gather with 3-4 people around you. Together, come up with 3 hypothetical social media posts to promote
the event in the following scenario. Include which social media platforms you would be using. Think of any
visuals or design elements you may want to include (photos, video, tags, topics, etc.)
Your skilled nursing facility is planning an open house next Saturday. During the event, you are
planning a tour of the facility, a meet and greet with some of the staff, and an arts and crafts
activity with your Activities Director. You are hoping that potential residents and their families will
be in attendance as well as some new referral sources.

POST #1
Platform:
Text:

Visuals (make a note about what you would include):

POST #1
Platform:
Text:

Visuals (make a note about what you would include):

POST #1
Platform:
Text:

Visuals (make a note about what you would include):
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